
�
�
�
�
�
�

�

Super J IGA Celebrates Earth Day? 
 
Most of us resist change; it’s a fact of life. 
Therefore convincing shoppers to reduce 
plastic bag use by switching to reusable bags 
is certainly not an easy task. After all, this 
has become an acceptable part of  shopping 
in Saint Lucia and old habits as they say die 
hard.  
 
However Super J IGA Supermarkets is 
certainly up to the challenge and hopes to 
change this practice. Last Wednesday (Earth 
Day) was “Bring Your Own Bag Day” at all 
Super J IGA supermarkets. The day was 

designed to encourage customers to forgoe having groceries in plastic bags and instead 
use resuable bags. This as part of a continuing strategy to reinforce the company’s 
concerns about plastics, plastic wasteage in general and its impact on the environment.  
 
Super J IGA supermarkets pulled out all the stops to bring the message home and the 
response was generally favourable. Some came prepared to shop with their own reusable 
bags, others purchased Super J reusable bags on the spot (and got fifty Super J loyalty 
points), while others voluntarily donated twenty five cents for each plastic bag  taken. 
Change takes time and so there were some (more like a handful) who had mixed 
reactions to the idea.  
 
Overall the response was encouraging. “We hope shopping with reusable bags will 
become a trend one day. One reusable shopping bag replaces at least three plastic bags of 
groceries and really helps to reduce waste which has environmental consequences. We 
are very encouraged by the response to BYOB Day and look forward to more retailers 
doing likewise. Our message to customers who need the checkout bags for their 
purchases is reduce waste, take only what you need and reuse them whenever possible” 
said PR Manager Sariah Best-Joseph.  
 
Promoting the  green bag is just one small part of what the supermarket chain does for the 
environment. Supporting smart environmental practices has been one of the core values 
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of the operations.  In fact one dollar on every bag sold is donated to various 
environmental organisations.  
 
“We believe that our continuous work with various organisations to care for the 
environment not only makes us good stewards, it makes us a stronger business” noted 
Best-Joseph.  
 
So what’s next for Super J’s Green Bag programme? Plastic free checkout lanes? 
Rewarding customers for shopping with their bags and for actually refusing bags?  Who 
knows? Super J has much more in store. 


