Super J IGA Employee is Top Student of IGA Coca Cdl Institute

Team members of Super J Supermarkets
are creating an impression on the global
supermarket industry through their
participation in the training programmes
offered by the IGA Coca Cola Institute.
Seventeen of the company’s team
members are IGA Top Students for 2008.
The seventeen were selected from over
ten thousand eight hundred (10, 800)
students of the Institute for outstanding
completions of web-based courses offered
by the institute in 2008. Of significance is
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Assistant at Super J Sunny Acres team is the Top Student iBAh€oco Cola Institute.
She landed herself the distinction of being the Top Student of ttiritiesn 2008, having
successfully achieved sixty five (65) completions of the ontioerses offered by the
Institute.

In Saint Lucia the IGA training courses are administered thrd&igper J's Supermarket
Career Institute (SCI). All courses are supermarket baseédum the gamut from cashier
certification courses to supermarket management courses faagdis. Not only are the
courses equipping team members with required skills, but coupled withingng
recruitment drives, is helping to reverse the negative imagjeeahdustry as a low skill,

low pay, and dead end trade.

According to Charmaine Nickson, Training Manager at Super J'sr@apeet Career
Training Institute (SCI), the company’s employees are showiggpwing interest in their
self development. “They are guided and rewarded for their etimiteprove themselves
in their job specific areas and the knowledge that team members are acqainifesta on

the job and in their level of self-confidence,” she added.

Apart from the seventeen top awardees, numerous Super J team rmnamgbeactively

taking the courses and have contributed to IGA recognizing sevwgrat 3 Supermarkets
as Top IGA Stores. The stores recognized are SuperJ Rodneyupay) Rodney Heights
and SuperJ Boulevard, SuperJ Waterfront, SuperJ La Clery, SuperJ SuesyaAd Head



Quarters (representing the Service Division of Consolidated Foadget). Over one
thousand eight hundred and fifty IGA Stores across the world parécipahe training
programmes.

Ms. Nickson says “Not only are our staff making us proud, but also St. Lucia, as the
country is marketed through the publicity which IGA gives to these types olvaaieats.
The result of their continuous training will be reflected overtime, as thismpkhct
positively on the stores’ operations”.

Apart from IGA online courses, team members also follow longawist learning
programmes offered by the US based Cornell University. Thessasogive employees
the opportunity to turn their jobs into rewarding, lifelong carearghe supermarket
industry while adapting to adapt to the rapidly changing and diverse supermarketindust
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